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Company  Financia Ui Patents

Product Oveniew = Product Directory ~ Product Timeline = Product

YouTube
Vnuruh-isa i g
tyof e i ‘movie clips, TV ciips, and musicvideos, aswell as
mrmmnmmam anm Most of the content on YouTube has
BS. the BBC UMG and other
offer some of their ia the site. as part of the YouTube partnership program.

YouTube is a separate hegal entity and remains its own brand.

sasanos eansna v 0

Merch Store opens new revenue stream for musicians and labels on YouTube
MySpace was for years the main destination for musicians, labes and fans. YouTube has isplaced

MySpace for ths rae and Ehas baen YouTube's
n Iabels. YouTube is aiso_

[read more]
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Youtube in the UK today. USinMay

and Canada in September has now lelmee [urupe According to YouTube over a thousand ful-length

feature films from major dios are inthe UK at YouTube_

[read more]
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YouTube is forcing a new movie channel concept “YouTube BoxOffice” in India

BackinJune 2011 Google started a newv kind of channel in India with a focus on fullilength Bolywood

Google News

ovesin KD quaity.The ouTubs BoxOfice caled channel tarted now o s reeases of s ot News
i the roliout of YouTube’s partner programin_. Google TV

[read more] Gegle TY Ads
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Add topic to your Update Service: Manage Updat

Latest Financial Forecast

(in million USD)

Total Revenues 7.290 9.120 21

@ Disca @ Gaogle Offers.

@ Google Wa
< Google Adwiser

2 Mutic bets by Google
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Music beta by Google

Wi Bata By Googhe i & "Gl kockes or

G conante, where uters are able 10

S0 thais blr eddy urcRILAd Fssc i the.
Oheie
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exiting music e ary 10 3 remote server.
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Google acquired leading supply-side platform AdMeld

Several sources reported that Google acquired AdMeld, one of the leading sups
on serving top online publishers, for an amount of 400 million USD. Supply-sids
their Customaers 10 reduce their unsold ad inventory (Yield) with 3 third-party 53
Typiaily yields va real 10 advertisers. SSPs are the of
platforms (05P) that hdonmnc-u and marketers take advantage of network

Compared to the dozens of DSPs the segment of supply-side compankes has re
leaders like PubMatic, AdMeld, The Rubicon Project.

Publishers are and agencies th
relationships with—and depend on to support their content—are funnelin

facing very btle choice.
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Google fast flip ' (oo Eooa-41 Google Adwords ta. kg

C [ Google books
(& Picasa. O \)8 e a3 Pan@ramio

Google A
00gle Apps or Ut' Googlewdeos

oGears
Google SketchUp

Google voiee - Google voice © V" Googae audio indexing
GOO & K comi Google desktop doubleclick
°r by Google
Gq ) gle Google . Goog.e living stories
G008|€ docs : Google earth i
Google Ad Planne Mal
Googlenews g aN>3012 L B #< Aardvark
Google postini services .
nexus one Goegle chrome  code jam
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T Collaboration (z.B. Wave, Calendar, Groups, Code) 1/ 9
- Communication (z.B. Gmail, Talk, Voice) 7" C
- Content (z.B. News, Finance, YouTube) 7- -
- Geo Information (z.B. Maps, Earth, Latitude) 7( 8 I .
- Mobile (z.B. Maps Navigation, Goggles, Hotpot) ’
- Search (z.B. Web Search, Product Search, Image Search)
- Technology (z.B. Android, Chrome, Postini) N 4 14 <F
- Transactions & Commerce (z.B. Checkout, boutiques.com) # > F
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Account: Doublechck Sep 22, 2009 - Oct 18, 200 ‘: %/ — / El
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Campaign "Google Local Business Center” received 5,363,864 impressions via 8 ads
Show StesiAds & B
== uad - (X3 (

Irpressons, Cichs Cliek Rate
5,363,864 20,256 0.38%
% of Adveriser Tond’ $9.08% % of Adveraer Toeat 99.64% Advaritor b GI8Y (D.04%) 2 )D * w & - 6
Dereeson | A8 = 220 Impressionn & Cions Cies 7
1, Gogeled nane 218347645 5.216,043 9366 ¢ - # 3 7[ G = I
2. Googelos Adwase 28372 1513,518 5335 ¢
Cavoscn
3 Googetod b 218505082 anxr 2 ¢
Ascerrart
4 GoogeLod Cwve 218381387 207,838 1518 ]
5 300x250C Sy 218351318 2 o ¢
Orsiratet Yane Aws
6 728x900K Sum 218387384 2 ) ¢ = K
oy
7, 600XG00T Arva Corw 218353352 1 ] ¢
27 Cote
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AdSense for Print

AdSense for Audio
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